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Entrepreneurship and innovation are the principal source of jobs and wealth in
market economies. This course is concern with entrepreneurship, with a special
emphasis on technology transfer and wealth creation. Technology transfer is the
process of taking innovations out of laboratories and finding commercial
applications for those technologies. Although we will look at all kinds of
entrepreneurship, the focus of the group project is on technology transfer and
new venture development. The course is also concern with explaining “how”
entrepreneurship takes place as well as “why” it takes place. The “how” of
new venture development is related to the entrepreneurial process
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Course Description

7To give students a thorough knowledge of where innovation can be found within
the organization, how to recognize it, and how it can be used for competitive
advantage. In other words, what makes an organization creative and innovative?
?To provide students an understanding of how they, as future leaders of
FEBLE (ZENHEL) innovative organizations, can recognize and harness creativity.

Objectives

The course will be lecture, case, and discussion based. Effort will be made to
make the class both challenging and exciting. We will use a combination of text
and cases to explore and apply the topics. It is vitally important that you come
to class prepared and ready to discuss the topics
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Method of Instruction

Attendance is required at all scheduled class sessions, presentation and
examinations
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Class Preparation

Barringer, B.R., & Ireland, R. D. (2016). Entrepreneurship: Successfully
Launching New Ventures (5th Ed.). Upper Saddle River, NJ: Prentice Hall
ISBN-10: 0133797198

ISBN-13: 9780133797190
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Tajeddini, K., & Mueller. S.L. (2012) Corporate Entrepreneurship in Switzerland:
Evidence from a Case Study of Swiss Watch Manufacturers, International
Entrepreneurship and Management Journal, Vol. 8, No.3, pp. 355-372
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Reference Books

2%:1E Course Outline
Introduction to Entrepreneurship (1) Building a New-Venture Team (2)

%168

Introduction to Entrepreneurship (2) Building a New-Venture Team (3)

Recognizing Opportunities and Generating Getting Funding or Financing (1)
Ideas (1)

Recognizing Opportunities and Generating Getting Funding or Financing (2)
Ideas (2)

Feasibility Analysis Unique Marketing Issues (1)

Developing an Effective Business Model (1) Unique Marketing Issues (2)

Developing an Effective Business Model (2) The Importance of Intellectual Property (1)

Industry and Competitor Analysis (1) The Importance of Intellectual Property (2)

Industry and Competitor Analysis (2) Preparing for and Evaluating the Challenges
of Growth (1)

Writing a Business Plan Preparing for and Evaluating the Challenges
of Growth (2)

Preparing a Proper Ethical and Legal Strategies for Firm Growth
Foundation (1)

Preparing a Proper Ethical and Legal Franchising
Foundation (2)

Assessing a New Venture’ s Financial Final Presentation I
Strength and Viability (1)

Assessing a New Venture’ s Financial Final Presentation I1I
Strength and Viability (2)

Building a New-Venture Team (1) Project Submission
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FRAEEE M4 Evaluation

FER% EH#AEER % LAR—F% Z D 1th%
Class Evaluation Exam Report Others
Active Participation: 20%
Written Project: 40%
Final Presentation: 40%

* Further details of the project and presentation will be explained in the first
class session
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Details

You can use your notebooks and tablets to take notes during the class; however do
not use these in a way that interferes with your class participation (i.e
checking email, chat, browsing, etc.) Please turn off your cell phone or their

dEEnEETE ringers before entering the classroom. If you need to take a call for a true
Particular Note emergency, please wait until you leave the classroom.

Tuesdays and Fridays, 16.30 to 17.30
Please always contact me in advance by email to make an appointment
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Professor Gontact Hours
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